





we are A Huge Fiery Comet, and make interesting
projects, make amazing work of art, make glorious
and fantastic inspirations. break rules. leave the world
more interesting for all. Make good work.

we have an idea of what we want to make, we want to Make Good
Brands, we want to inspire. something that worked for us was imagining
that where we wanted to be — a designer, photographer, producer,
artist, prop-master. we are making stuff that matters and supporting
ourselves through our works — a mountain.
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end-to-end bespoke collaboration with our partners,
from conception to completion, A Huge Fiery Comet
offer a comprehensive service covering everything
from design and branding, right through to the end
product in store retail promotions and events.

people who know what they are doing know the rules and know what is
possible and impossible. we do not. the rules on what is possible and
impossible in the arts were made by people who had not tested the
bounds of the possible by going beyond them. and we can. if you don't
know it's impossible it's easier to do. and because nobody's done it
before, they haven't made up rules to stop anyone doing that again, yet.

we have an idea of what we want to make, we want to make good
work, we want to inspire.

something that worked for us was imagining that where we wanted to
be — a designer, a photographer, make-up artist, an artist, a producer.
we are making stuff that matters and supporting ourselves through our
works —a mountain. a distant mountain. our goal. our unshakable
conviction that we are getting away with something, and that any
moment now they will discover you. whatever discipline we are in, we
have one thing that's unique. the ability to make good work, the ability to
know what our clients want and make it work for them.
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| know
thy works

that thou art neither cold nor hot:
| would thou wert cold or hot.
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SHANGHAI IS A CITY
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whatis Digital Minghang?
a diggitaf twin of Minghang

Digital Minghang is a city that is connected to the net and is equipped
with technological platforms for information and communications
management that can enable the Internet of Things.

Making it possible to process huge amounts of data and information,

offering new services to city dwellers as well as new functionality in
managing the urban environment.

whatis Digital Minghang?
Experiance
Minghang
on your phone

Creation of a "live” infrastructure fo shops.,
hotels, food courts, places of attactions,
Promoting Minghang as a Smart City

GZBZC - Government 1o Businesses to
Consumer initiatives.

Enable e-commerce across all fronts of the
city, Effective implementation of onling to
offline strategy for all in Minghang.

whatis Digital Minghang?

OtoO

An Oniine to Offiine eco-system.

Creates a virtual city that incentivizes
management of with useful
big-data information, maps, social media,
games & events etc.

Minghang Competitiveness

Proud
tobein
MINGHANG
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The logo is based on the concept of a box — a space.
Three arrows symbolizes

1. Overseas—Chinese-Culture
2. Diversity and Inclusion
3. Global Connection

Three also represents Harmony.

The arrow shaped elements represent diversity of
people/groups all coming together to form a better
environment/space. Overseas Innovation Space - A
hub for connecting people and ideas together where
possibility and creativity is limitless.

Lines formed to create three arrows pointing
upwards indicates a continuous movement to a right
positive direction. It also illustrates Unity. People
from all walks of life coming together moving on the
same path towards a better future.
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inspired by Bauhaus & Kandinsky, the Huang Pu
logo encompass lines and colored biocks that
mimics o mop, depicting the diversity of
architectures and twinkling lights of the Huang
Puy district.

88ouhaus & Kandinskyf) S22 + SIBE—HEVR
MLOGOAE TRRAF EHX » MR THWXK
NOBNEREF -

solid black lines form the initial H and P - Huang
Pu, representing that bustling streets of Huang
Pu district os well as the structure of an easel
that sits in the middle of the logo portraysa
district thot embraces art and design.
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—te the assortment of coloured geometric shapes

e\
E ~N lllustrated in the loge symbolise the multl forms

of art ond endless flow of crectivity coming
together as one.
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GAMING GUILDS AS A SERVICE
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Time to
ditch the

virtual platforas worldwide

Web 3.0 virtual worlds 50,000
NFTs 412,578
Blockchain gaming 2,364,576
Global Crypto 220,000,000
Gaming /esporta 250,000,000
Meta 2,970,000,000
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brand"attlributes
an suthentic experionce

w0 that s VAS

Authentic

Unpredictable,
Passionate.

0 capitalize rock
music industry &
history
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FRA-ERHANE
GAINS ARE THE FRUIT OF VENTURI
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CGC GIRLS
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women
intech

woemen women

In Partnarship with

AUTHORITY

Suppaded by In Assocaton with

RRICE

Retaining &
Developing Women
#SGWOMENINTECH
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Drop a pebble in the water; just a splash, and it is gone,

But there's a half-a-hundred ripples circling on and onand on,

Spreading, spreading from the center, flowing on out to the sea

And there is no way of telling where the end is going to be
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ORIENTAL HERBAL NOURISHING PHILOSOIHY
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SIRIUS

FOR MEN

SIRIUS
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ACTIVE CARBON

FACE PACK
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SLOWJAM ~

A product is built in a farm & factory...
A brand is built in trust and relationships.

tha {4ea behind the logn

i = 1 SlowJam
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HOME

The aspiration is to achieve
the extraordinary by
modesty and plainness in
the pursuit of the pure

and ordinary.
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inside/outside

store identity, your beauty needs to be a burden
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story teller

art direction & photography, tell your story
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In a world
where you
can be
anything,



JOURNEY

For over 25 years, | have thrived in the realm of creativity, fueled by a deep passion for design and an
unwavering commitment to excellence. As the founder and creative director of AHFC, my creative agency, |
have embarked on diverse projects not only in Singapore but also across the globe. Currently based in
Shanghai, | continue to foster personal connections with clients worldwide, recognizing the value of
face-to-face interactions.

One of the highlights of my career was being part of the organizing committee for Singapore’s National Day
Parade 2009 (NDP09), where | served as the branding consultant. In this role, | ensured the cohesive and
impactful branding direction and advertising campaign for this significant national event.

Beyond my creative directorship, | am actively involved in various corporate ventures. As the Group Brand
Director at a multidisciplinary below-the-line agency in Shanghai, | specialize in retail marketing initiatives.
Additionally, | hold the position of Chief Designer for a hotel group, where | provide innovative management
solutions for privately-owned boutique hotels and resorts. My passion for fashion and commercial
photography has evolved into a vital aspect of my work, allowing me to merge creativity and storytelling to
craft compelling narratives through images.

My dedication to aesthetic excellence is best summarized by the pursuit of a new aesthetic
approach—simple, unadomed, and ethereal—that infuses brands with soul and life.

In addition to my creative pursuits, | have been involved in various noteworthy projects and organizations. As
the Creative Consultant for NDP2009, | played a pivotal role in shaping Singapore's National Day Parade’s
creative direction. | am also the Founder and Director of AHFC, a platform catering to the needs of overseas
Chinese merchants and promoting trade. As the Chief Designer and Photographer at the Honggiao Overseas
Chinese Business and Trade Promotion Center, | contribute to showcasing the beauty of the business and
trade community. My artistic vision has been showcased in personal photography exhibitions at Qlbao
Creative Space. | actively contribute to the creative community as an Ambassador for Pixerf, a collaborative
partner of All-Ad, and through my roles at Lifestyle Retreats, PocketMart Sg, CryptoCrest, and Sol Melia Hotels
& Resorts Asia, among others

Throughout my journey as a seasoned creative diractor, my pursuit of creativity, passion for design, and
dedication to crafting unique brand experiences have shaped my professional path. Whether through
branding consultancy, photography, or any other creative endeavor, | remain committed to making a lasting
impact and creating exceptional experiences for clients and audiences alike,

JOURNEY
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SINGAPORE
A HUGE FIERY COMET PTE LTD
62 Bendemeer Rd, Singapore 339939

CHINA (SHANGHAI)
LERR-EHEAT
LERERERRELTRI175F32#1#£199-160F

info@ahugefierycomet.com
+65 9699-0207
+86 186-2182-3207



